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Master of Business Administration Program in
the Faculty of Business Administration and
Economics

The Faculty of Business Administration and Economics at Haigazian University
offers a degree program leading to the Master of Business Administration
(MBA).

The Haigazian University MBA program is designed to develop the student’s
analytical, decision making and problem solving capabilities such that
he/shemight be able to meet the challenges of leadership in professional
management positions within the current marketplace and in the business world
of the future. 

On completing the MBA program the student will be able to:
- Demonstrate the necessary analytical skills to diagnose business 
problems and offer innovative solutions 
- Demonstrate leadership and team membership skills needed for 
identifying goals, coordinating organizational activities and developing
action plans to implement  necessary transformations
- Demonstrate an understanding of how global competitive 
environments are altering business methods and practices
- Display the ability to effectively manage conflict 

The MBA program is open to students with a Bachelor’s degree in non-business
or in business fields from an accredited institution. The program may require
between 39 and 64 credit hours depending on the student’s prior academic
preparation, and it can be completed in two years of full-time study. The MBA
can be pursued on a full-time basis. 
Students may choose to specialize in different areas: 

1. Accounting
2. Finance 
3. General MBA
4. Human Resources Management
5. Management
6. Marketing 

General Requirements for the MBA Degree 
Thesis. The thesis must reflect the student’s skills and efficacy in conducting
independent research, reporting it, and defending the research and findings to a
thesis committee and the public. The thesis must be a contribution to the field.
The thesis is to be written in English. It should follow the scientific research
report format of the latest edition of the APA. For details, refer to Graduate
Handbook.
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MBA in Marketing (39 cr.)

Professional /Core Courses (36 cr.)
BAD 301 Research Methodology 3 cr.
BAD 306 Financial Analysis and Management 3 cr.
BAD 315 Economic Analysis of the Firm 3 cr.
BAD 316 Statistical Methods for Business Decisions 3 cr.
BAD 318 Marketing Policy 3 cr.
BAD 319 Marketing Research 3 cr.
BAD 320 Consumer Behavior 3 cr.
BAD 321 Advertising and Promotion Management 3 cr.
BAD 322 International Marketing 3 cr.
BAD 325 Managerial and Cost Accounting Analysis 3 cr.
BAD 346 Quantitative Models for Business Decisions 3 cr.
BAD 358 Strategic Management 3 cr.

BAD 399 Thesis (3 cr.)

Business Administration Graduate Courses 

BAD 301 Research Methodology (3 cr.)
The purpose of this course is to make students proficient consumers and
producers of research.  Students will learn how to formulate a research question
and how to evaluate a research design. The course covers the qualitative and
quantitative techniques of data collection used mostly in social sciences.
Students will be guided on how to write and present research reports.

BAD 306 Financial Analysis and Management  (3 cr.)
This course examines the processes and methods of financial analysis and
management. The course emphasizes the objectives of different users of
financial statements and describes analytical tools and techniques to meet those
objectives. Analytical methods range from the computation of ratio and cash
flow measures to forecasting earnings for equity valuation. Topics include
present values, future values, bond valuation, equity valuation, net present value,
investment decisions criteria, capital budgeting, risk versus return analysis, and
the management of working capital. Prerequisite: FIN 220. 


